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Answer ALL questions. 

PART A — (10  2 = 20 marks) 

1. Define the term behavior. 

2. Identify the various types of needs. 

3. Define an industrial consumer. 

4. Why are the models adopted to study the consumer behavior? 

5. What is meant by personality? 

6. Define the term Self Image. 

7. What is cross culture? 

8. Who is a Family group? 

9. Define the term Dissonance. 

10. What is innovation? 

PART B — (5 × 13 = 65 marks) 

11. (a) Explain the model of consumer behavior based on stimulus - response. 

Or 

 (b) How does the environment impact the marketing decisions? 
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12. (a) Discuss the characteristics and uses of Howared- Sheth model. 

Or 

 (b) Discuss the relevance of Engel-Kollat model in study of consumer 

behavior. 

13. (a) Explain the Maslow’s theory of hierarchy of needs and its relevance to 

consumer behavior. 

Or 

 (b) How is perception measured in consumers? Explain any one method in 

detail. 

14. (a) Discuss the role of socio-cultural dimensions in consumer behavior. 

Or 

 (b) How does communication affect the consumer behavior? 

15. (a) Explain the model of high and low involvement of the consumer in the 

purchasing process. 

Or 

 (b) Discuss the post-purchase behavior of a consumer. 

PART C — (1 × 15 = 15 marks) 

16. (a) Design a mailing questionnaire for surveying the psychological variables 

involved in purchase decision of individual consumers. 

Or 

 (b) Frame a questionnaire with open and closed questions for conducting 

interviews of industrial consumers towards their buying behaviour.  
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