ANNA UNIVERSITY : : CHENNAICENTRE
FOR DISTANCE
EDUCATIONREGULATIONS-2023
M.B.A. CURICULUM OF I TO IV SEMESTERS

MBA (GENERAL MANAGEMENT)
REGULATIONS - 2023 CURRICULUM

SEMESTER-I
S.No| Course Course Credits* Marks
Code Title
1. |DBA8101 |Management Concepts and Organization Behavior 4 100
2. |DBA8102 |Statistical Methods for Decision Making 4 100
3. |DBA8103 [Managerial Economics 3 100
4. |DBA8104 |Accounting for Decision Making 4 100
5. |DBA8105 |Legal Aspects for Business 3 100
6. |DBA8106 |Communication Skills 3 100
7. |DBA8107 |Entrepreneurship Development 3 100
TOTAL 4 700
SEMESTER-II
S.No| Course Course Credits* | Marks
Code Title
1. |DBA8201 [Financial Management 4 100
2. | DBA8202 |Operations Management 4 100
3. |DBA8203 |Human Resource Management 3 100
4. |DBA8204 |(Information Management 3 100
5. |DBA8205 |Quantitative Techniques for Decision Making 4 100
6. |DBA8206 |Marketing Management 3 100
7. |DBA8207 |Event Management 3 100
TOTAL 24 700
SEMESTER-III
S.No.| Course Course Credits*| Marks
Code Title
1. |DBA8301 |Business Research Methods 4 100
2. | DBA8302 |International Business 4 100
3. |DBA8303 |Strategic Management 4 100
4. |DBA8001 |Consumer Behaviour 3 100
5. |DBA8002 |Strategic Human Resource Management 3 100
6. |DBA8003 |Indian Banking Financial System 3 100
7. |DBA8004 |Supply Chain Management 3 100
TOTAL 24 700




SEMESTER-IV

S.No. Course

Course Credits* Marks
Code Title
1.  |DBA8005Business Analytics 3 100
2. |DBA8006|Managing Technology Innovation 3 100
3. |DBA8411|Project Work 12 400
TOTAL 18 600
Total No.of Credits and Marks 90 2700

*Each credit is equivalent to 30 hours of student study comprising of all learning activities.




MBA (MARKETING MANAGEMENT)
REGULATIONS - 2023 CURRICULUM

SEMESTER-I
S.No] Course Course Credits* Marks
Code Title
1. |DBA8101|Management Concepts and Organization 4 100
Behavior
2. |IDBA8102statistical Methods for Decision Making 4 100
3. IDBA8103Managerial Economics 3 100
4. IDBA8104|Accounting for Decision Making 4 100
5. DBA8105|Legal Aspects for Business 3 100
6. IDBA8106/Communication Skills 3 100
7. IDBA8107|Entrepreneurship Development 3 100
TOTAL 24 700
SEMESTER-II
S.No| Course Course Credits* Marks
Code Title
1. DBA8201 |Financial Management 4 100
2. IDBA8202 |Operations Management 4 100
3. IDBA8203 |Human Resource Management 3 100
4. IDBA8204 |Information Management 3 100
5. DBA8205 |Quantitative Techniques for Decision 4 100
Making
6. DBA8206 [Marketing Management 3 100
7. IDBA8207 |Event Management 3 100
TOTAL 24 700
SEMESTER-III
S.No.| Course Course Credits* Marks
Code Title
1. |DBA8301 Business Research Methods 4 100
2. |DBA8302 |International Business 4 100
3. |DBA8303 |Strategic Management 4 100
4. DBA8007 [Retail Marketing 3 100
5. DBA8001 |Consumer Behaviour 3 100
6. |DBA8008 |Product & Brand Management 3 100
7. |DBA8009 |Integrated Marketing Communication 3 100
TOTAL 24 700
SEMESTER-IV
S.No.| Course Course Credits* Marks
Code Title
1. DBA8010 [Customer Engagement Marketing 3 100
2. DBA8011 [Digital Marketing 3 100
3. DBA8411 |Project Work 12 400
TOTAL 18 600
Total No.of Credits and Marks 90 2700

*Each credit is equivalent to 30 hours of student study comprising of all learning activities.




MBA (HUMAN RESOURCE MANAGEMENT)

REGULATIONS - 2023 CURRICULUM

SEMESTER-I
S.No.| Course Cod¢ C_It_)_lt,llrse Credits* Marks
itle
1. |DBA8101 Management Concepts and Organization Behavior| 4 100
2. |DBA8102 Statistical Methods for Decision Making 4 100
3. |DBA8103 Managerial Economics 3 100
4. |DBA8104 Accounting for Decision Making 4 100
5. |DBA8105 Legal Aspects for Business 3 100
6. |DBA8106 Communication Skills 3 100
7. |DBA8107 Entrepreneurship Development 3 100
TOTAL 24 700
SEMESTER-II
S.No] Course Code C_clg_lilrse Credits* Marks
itle
1. |DBA8201 Financial Management 4 100
2. |DBA8202 Operations Management 4 100
3. |DBA8203 Human Resource Management 3 100
4. |DBA8204 Information Management 3 100
5. | DBA8205 Quantitative Techniques for decision making 4 100
6. |DBA8206 Marketing Management 3 100
7. |DBA8207 Event Management 3 100
TOTAL 24 700
SEMESTERA-III
S.No. | Course Course Title Credits* Marks
Code
1. DBA8301 |Business Research Methods 4 100
2. |DBA8302 |[International Business 4 100
3. |DBA8303 [Strategic Management 4 1700
4. DBA8012 (Training & Development 3 100
5. DBA8013 |Performance Management 3 100
6. DBA8014 |Emotional Intelligence for Managerial Effectiveness 3 100
7. DBA8002 |[Strategic Human Resource Management 3 100
TOTAL 24 700
SEMESTER-IV
S.No. | Course Course Title Credits™ Marks
Code
1. DBA8015 ([Talent Management 3 100
2. DBA8016 |Industrial Relations and Labour Legislations 3 100
3. DBA8411 |Project Work 12 400
TOTAL 18 600
Total No.of Credits and Marks 90 2700

*Each credit is equivalent to 30 hours of student study comprising of all learning activities.




M.B.A (FINANCIAL SERVICES MANAGEMENT)

REGULATIONS - 2023 CURRICULUM

SEMESTER-I
S.No. Course Code C_clg_lilrse Credits* Marks
itle
1. |DBA8101 Management Concepts and Organization Behavior 4 100
2. |DBA8102 Statistical Methods for Decision Making 4 100
3. |DBA8103 Managerial Economics 3 100
4. |DBA8104 Accounting for Decision Making 4 100
5. |DBA8105 Legal Aspects for Business 3 100
6. |DBA8106 Communication Skills 3 100
7. |DBA8107 Entrepreneurship Development 3 100
TOTAL 24 700
SEMESTER-II
S.No.| Course Code C_clg_lilrse Credits* Marks
itle
1. |DBA8201 Financial Management 4 100
2. | DBA8202 Operations Management 4 100
3. |DBA8203 Human Resource Management 3 100
4. |DBA8204 Information Management 3 100
5. |DBA8205 Quantitative Techniques for Decision Making 4 100
6. |DBA8206 Marketing Management 3 100
7. |DBA8207 Event Management 3 100
TOTAL 24 700
SEMESTERK-III
S.No. | Course Course Credits* Marks
Code Title
1. DBA8301 |Business Research Methods 4 100
2. DBAB8302 |International Business 4 100
3. DBAS8303 |Strategic Management 4 100
4. DBAB8003 |Indian Banking Financial System 3 100
5. DBA8017 |Financial Planning and Wealth Management 3 100
6. DBA8018 |Security Analysis & Portfolio Management 3 100
7. DBA8019 |Financial Derivatives 3 100
TOTAL 24 700
SEMESTER-IV
S.No.| Course Code C_?_Lil:i’se Credits* Marks
itle
1. DBA8020 Behavioural Finance 3 100
2. DBA8021 International Finance 3 100
3. |DBA8411 Project Work 12 400
TOTAL 18 600
Total No.of Credits and Marks 920 2700

*Each credit is equivalent to 30 hours of student study comprising of all learning activities.




MBA (TECHNOLOGY MANAGEMENT)
REGULATIONS - 2023 CURRICULUM

SEMESTER-I
S.No.| Course Course Credits® Marks
Code Title
1. |DBA8101 Management Concepts and Organization 4 100
Behavior
2. |DBA8102 Statistical Methods for Decision Making 4 100
3. |DBA8103 Managerial Economics 3 100
4. |DBA8104 Accounting for Decision Making 4 100
5. |DBA8105 Legal Aspects for Business 3 100
6. |DBA8106 Communication Skills 3 100
7. |DBA8107 Entrepreneurship Development 3 100
TOTAL 24 700
SEMESTER-II
S.No Course Course Credits* Marks
Code Title
1. |DBA8201 Financial Management 4 100
2. DBA8202 Operations Management 4 100
3. |DBA8203 Human Resource Management 3 100
4. DBA8204 Information Management 3 100
5. |DBA8205 Quantitative Techniques for Decision 4 100
Making
6. |[DBA8206 Marketing Management 3 100
7. |DBA8207 Event Management 3 100
TOTAL 24 700
SEMESTER-III
S.No. | Course Course Credits* |[Marks
Code Title
1. DBA8301 Business Research Methods 4 100
2. DBA8302 International Business 4 100
3. DBA8303 Strategic Management 4 100
4, DBA8022 Technology Forecasting Assessment 3 100
5. DBA8023 Technology Commercialization & 3 100
Transfer
6. DBA8024 E-Business Management 3 100
7. DBA8006 Managing Technology Innovation 3 100
TOTAL 24 700
SEMESTER-IV
S.No| Course Course Credits* Marks
Code Title
1. |DBA8025 Intellectual Property Rights 3 100
2. DBA8026 Research and Development 3 100
Management
3. |DBA8411 Project Work 12 400
TOTAL 18 600
Total No.of Credits and Marks 90 2700

*Each credit is equivalent to 30 hours of student study comprising of all learning activities.




MBA (OPERATIONS MANAGEMENT)
REGULATIONS - 2023

CURRICULUM
SEMESTER-I
S.No.| Course Code Course Title Cregits Marks
1. |DBA8101 Management Concepts and Organization Behavior 4 100
2. |DBA8102 Statistical Methods for Decision Making 4 100
3. |DBA8103 Managerial Economics 3 100
4. |DBA8104 Accounting for Decision Making 4 100
5. |DBA8105 Legal Aspects for Business 3 100
6. |DBA8106 Communication Skills 3 100
7. |DBA8107 Entrepreneurship Development 3 100
TOTAL 24 700
SEMESTER-II
S.No| Course Course Title Credits™® Marks
Code
1. |DBA8201 [Financial Management 4 100
2. |DBA8202 |Operations Management 4 100
3. |DBA8203 |Human Resource Management 3 100
4. |DBA8204 |Information Management 3 100
5. |DBA8205 |Quantitative Techniques for Decision Making 4 100
6. |DBA8206 |Marketing Management 3 100
7. |DBA8207 |[Event Management 3 100
TOTAL 24 700
SEMESTER-III
S.No.| Course Course Title Credits* Marks
Code
1. DBA8301 |Business Research Methods 4 100
2. DBA8302 |International Business 4 100
3. DBA8303 |Strategic Management 4 100
4. DBA8027 |Product Design and Development 3 100
5. DBA8028 |Materials Management 3 100
6. DBA8004 |Supply Chain Management 3 100
7. DBA8029 |Services Operations Management 3 100
TOTAL 24 700
SEMESTER-IV
S.No.| Course Course Title Credits”* Marks
Code
1. DBA8030 |Project Management 3 100
2. DBA8031 |Logistics Management 3 100
3. DBA8411 |Project Work 12 400
TOTAL 18 600
Total No.of Credits and Marks 90 2700

*Each credit is equivalent to 30 hours of student study comprising of all learning activities.




MBA (HEALTHSERVICES MANAGEMENT)
REGULATIONS- 2023 CURRICULUM

SEMESTER-I
S.No| Course Code] Course Title Credits  Marks
1. |DBA8101 Management Concepts and Organization Behavior 4 100
2. |DBA8102 Statistical Methods for Decision Making 4 100
3. |DBA8103 Managerial Economics 3 100
4. |DBA8104 Accounting for Decision Making 4 100
5. |DBA8105 Legal Aspects for Business 3 100
6. |DBA8106 Communication Skills 3 100
7. |DBA8107 Entrepreneurship Development 3 100
TOTAL 24 700
SEMESTER-II
S.No.| Course Code Course Title Credits* Marks
1. |DBA8201 Financial Management 4 100
2. |DBA8202 Operations Management 4 100
3. |DBA8203 Human Resource Management 3 100
4. |DBA8204 Information Management 3 100
5. |DBA8205 Quantitative Techniques for Decision Making 4 100
6. |[DBA8206 Marketing Management 3 100
7. |DBA8207 Event Management 3 100
TOTAL 24 700
SEMESTER-III
S.No. | Course Course Title Credits* Marks
Code
1. DBA8301 | Business Research Methods 4 100
2. DBA8302 | International Business 4 100
3. DBA8303 | Strategic Management 4 100
4. DBA8032 | Hospital Planning and Administration 3 100
5. DBA8033 | Management of Health Care Services 3 100
6. DBA8034 | Medical Equipment Management 3 100
7. DBA8035 | Hospital Support Services 3 100
24 700
TOTAL
SEMESTER-IV
S.No. | Course Course Title Credits* Marks
Code
1. DBA8036 | Medical Tourism 3 100
2. DBA8037 | Medical Waste Management 3 100
3. DBA8411 | Project Work 12 400
TOTAL 18 600
Total No.of Credits and Marks 90 2700

*Each credit is equivalent to 30 hours of student study comprising of all learning activities.




ANNEXURE-I
ANNA UNIVERSITY : : CHENNAI CENTRE FOR DISTANCE EDUCATION REGULATIONS-2023
MBA SYLLABUS I, I, Il & IV SEMESTERS (I & Il SEMESTERS COMMON)

SEMESTER-I
MANAGEMENT CONCEPTS AND ORGANIZATIONAL BEHAVIOR C M
DBA8101
4 100
OBJECTIVES:
e To familiarize the Learners to the basic concepts of management in order to aid In
understanding how an organization functions, and in understanding the complexity
and wide variety of issues managers face in today’s business firms.
e To acquaint the learners with the fundamentals of managing business and to
understand individual and group behavior at work places as to improve the
effectiveness of an organization. The course will use and focus on Indian experience,
approaches and cases.
UNITI NATURE AND THEORIES OF  MANAGEMENT - Evolution of

management Thought - Classical, Behavioral and Management Science Approaches Management-meaning,
levels, management as an art or science, Managerial functions and Roles, Evolution of Management Theory-
Classical era-Contribution of F.W. Taylor, Henri Fayol, Neo Classical - Mayo & Hawthorne Experiments.

Modern era-system & contingency approach managerial skills.

UNITII PLANNING AND ORGANISING- Planning- Steps in Planning Process Scope and Limitations -
Forecasting and types of Planning - Characteristics of a sound Plan - Management by OBJECTIVE(MBO) -
Policies and Strategies - Scope and Formulation Decision Making-Types, Techniques and Processes.
Organization Structure and Design - Authority and Responsibility Relationships - Delegation of Authority
and Decentralisation Inter departmental Coordination-Impact of Technology on Organisational design -
Mechanistic vs Adoptive Structures - Formal and Informal Organisation. Control: meaning, function, Process

and types of Control.

UNIT 1l INDIVIDUAL BEHAVIOUR- Meaning of Organizational behavior, contributing disciplines
importance of organizational behavior, Perception and Learning-Personality and individual differences
motivation theories and Job Performance Values. Attitudes and Beliefs Communication Types-Process-

Barriers Making Communication Effective.

UNIT IV GROUP BEHAVIOUR- Groups and Teams:

Definition, Difference between groups and teams. Stages of Group Development - Group Cohesiveness.
Types of teams, Group Dynamics - Leadership - Styles - Approaches - Power and Politics - Organizational
Structure Organizational Climate and Culture, Conlict: concept, sources. Types, Stages of Organizational
Structure Organizational Climate and Culture, Conflict: concept, sources, Types, Stages of conflict,

Management of conflict Organizational Change and Development.




UNITV

EMERGING ASPECTS OF ORGANIZATIONAL BEHAVIOUR - Comparative Management Styles

and approaches - Japanese Management Practices Organizational Creativity and Innovation - Organizational

behavior across cultures -Conditions affecting cross cultural organizational operations, Managing

International Work force, Productivity and cultural contingencies, Cross cultural communication,

Management of Diversity.

OUTCOMES:

The Learners should be able

1. To describe and discuss the element of effective management.

2. Discuss and apply the planning organizing and control processes.

3. Describe various theories related to the development of leadership skills, motivation
techniques team work and effective communication.

4. Communicate effectively through both oral and written presentation.
Learners will have a better understanding of human behavior in organization.

6. They will know the framework for managing individual and group performance.

REFERENCES:

1. Andrew J. Dubrin, Essentials of Management, Thomson South-western,9%edition,2012.

2. Samuel C. Certo and Tervis Certo, Modern management: concepts and skills,
Pearsoneducation, 12t edition, 2012.

3. Harold Koontz and Heinz Weihrich, Essentials of management: An International & Leadership
Perspective,9th edition, TataMcGraw- Hill Education, 2012.

4. Charles W.L Hill and Steven L McShane, Principles of Management, McGraw Hill Education, Special
Indian Edition,2007.
Stephen P, Robins, Organizational Behavior, PHI Learning / Pearson Eduction, 11t edition, 2008.
Fred Luthans, Organizational Behavior, McGraw Hill,12t" Edition, 2010.
Don Hellriegel, Susan E. Jackson and John W. Slocum, Management-Acompetency-based approach,
Thompson South Western,11tedition, 2008.

8. Heinz Weihrich, Mark V Cannice and Harold Koontz, Management- A global entrepreneurial
perspective. Tata NcGrawHill, 12t edition, 2008.

9. Stephen P. Robbins, DavidA. DeCenzo and Mary Coulter, Fundamentals of management, Prentice
Hall of India, 2012.

10. McShane & VonGlinov, Organisational Behavior,4t" Edition, Tata McGraw Hill,2007.

11. Nelson, Quick, Khandelwal. ORGB An innovative approach to learning and teaching.
Cengagelearning.2" edition. 2012

12. Ivancevich, Konopaske & Maheson, Oranisational Behavior & Management, 7" edition, Tata
McGraw Hill,2008.

13. UdaiPareek, Understanding Organisational Behavior,3™ Edition,Oxford Higher Education, 2



STATISTICAL METHODS FOR DECISION MAKING 4 100
DBA 8102

OBJECTIVES:

» To learn the applications of statistics in business decision making.

UNIT | INTRODUCTION- Basic definitions and rules for probability, conditional probability
independence of events, Baye’s theorem and random variables. Probability, distributions: Binomial,

Posson, Uniform and Normal distributions.

UNITII SAMPLING DISTRIBUTION AND ESTIMATION - Introduction to
sampling distributions, sampling distribution of mean and proportion, application of central limit theorem,
sampling techniques. Estimation: Point and Interval estimates for population parameters of large sample

and small samples, determining the sample size.

UNITII TESTINGOFHYPOTHESIS-PARAMETRICTESTS-Hypothesis
testing:one sample andtwosample testsformeansand proportionsoflargesamples (z - test), one sample and
two sample tests for means of small samples(t -test),F-testfor twosamplestandard

deviations.ANOVAoneand twoway.

UNIT IV NON - PARAMETRIC TESTS - Chi square test for singles samplestandard deviation. Chi -
squre tests for independence of attributes and goodness offit. Sign test for paired data. Rank sum test.
Kolmogorov - Smirnov - test forgoodness of fit, comparing two populations. Mann - Whitney U test and

KruskalWallistest. Onesampleruntest.

UNITV CORRELATIONANDREGRESSION-Correlation-CoefficientofDetermination -Rank Correlation

- Simple Regression - Estimation of Regressionline-Method ofLeastSquares-Standard Errorofestimate.




OUTCOMES:

1. Tofacilitate objectivesolutionsinbusinessdecisionmaking.

2. Tounderstand and solvebusinessproblems.

3. Toapplystatisticaltechniquestodatasets,andcorrectlyinterprettheresults.

4. Todevelopskill-setthatisindemandinboththeresearchandbusinessenvironments

5. Toenablethe studentstoapplythestatisticaltechniquesinaworksetting.
REFERENCES:

1. Richardl.Levin,DavidS.Rubin,StatisticsforManagement,PearsonEducation,7t"Edition, 2011.

2. Prem.S.Mann,IntroductoryStatistics,WileyPublications,2013.

3. SrivatsavaTN &Shailaja Rego,StatisticsforManagement,Tata McGrawHill,2008.

4. Ken Black,AppliedBusinessStatistics,7"Edition,WileyIndiaEdition,2012.

5. Anderson D.R., Sweeney D.J. and Williams T.A., Statistics for business and economics,11%"edition,
Thomson(South-Western)Asia,Singapore,2012.

6. N. D.Vohra,BusinessStatistics, TataMcGrawHill,2012.



3 |100

MANAGERIALECONOMICS
DBA8103
OBJECTIVES:
» Tointroducetheconceptsofscarcityand
efficiency;toexplainprinciplesofmicro economicsrelevant to managing an
organization to describe principles
ofmacroeconomicstohavetheunderstanding

ofeconomicenvironmentofbusiness.

UNIT Il INTRODUCTION - The themes of economics - scarcity and efficiency -three fundamental
economic problems - society’s capability - Production possibilityfrontiers (PPF) - Productive efficiency
Vs economic efficiency - economic growth &stability-MicroeconomiesandMacroeconomies-

theroleofmarketsandgovernment-PositiveVsnegativeexternalities.

UNITII CONSUMERANDPRODUCERBEHAVIOUR-Market-DemandandSupply - Determinants -
Market equilibrium - elasticity of demand and supply -consumer behavior - consumer equilibrium -
Approaches to consumer behavior -Production - Short - run and long - run Production Function-Returns
to scale -economies Vs diseconomies of scale - Analysis of cost -Short - run and long - runcostfunction-

RelationbetweenProductionand costfunction.

UNIT 1l PRODUCT AND FACTOR MARKET - Product market - perfect andimperfect market -
different market structures - Firm’s equilibrium and supply-Market efficiency-Economic costs of
imperfect competition - factor market - Land,Labour and capital - Demand and supply -determination of
factor price - Interactionof product and factor market - General equilibrium and efficiency

ofcompetitivemarkets.

UNITIV PERFORMANCEOFANECONOMY-MACROECONOMIC-Macro-economic aggregates - circular
flow of macroeconomic activity - National incomedetermination - Aggregate demand and supply - Macro
economic equilibrium -Components of aggregate demand and national income - multiplier effect -

Demandsidemanagement-Fiscalpolicyintheory.

UNITV AGGREGATESUPPLYANDTHEROLEOFMONEY-Short-runandLong - run supply curve -
Unemployment and its impact - Okun’s law -Inflation andtheimpact-reasonsforinflation-
DemandVsSupplyfactors-InflationVsUnemployment tradeoff - Phillips curve -short - run and long - run -
Supply sidePolicy and management - Money market - Demand and supply of money - money -

marketequilibrium andnationalincome-theroleofmonetarypolicy.



OUTCOMES:

1. Tointroducetheconceptsofscarcityand efficiency.

2. Toexplainprinciplesofmicroeconomicsrelevanttomanaginganorganization.

3. Todescribeprinciplesofmacroeconomics.

4. Tohave theunderstandingof economicenvironmentofbusiness.

5. Tostudyaboutthepoliciestoregulateeconomicvariables.

REFERENCES:

1. PaulA.Samuelson,WilliamD.Nordhaus,SudipChaudhuriandAnindyaSen,Economics,
19thedition, Tata McGrawHill,NewDelhi, 2011

2. William Boyes andMichaelMelvin, Textbook of economics,Biztantra,2005.

3. N.GregoryMankiw,PrinciplesofEconomics,8%"edition, Thomsonlearning,NewDelhi,20
16.

4. RichardLipseyandAlecCharystal,Economics,12™edition,Oxford,UniversityPress,New
Delhi,2011.

5. KarlE.CaseandRayC.fair,PrinciplesofEconomics,7"edition,Pearson,EducationAsia,N
ew Delhi, 2003.

6. Panneerselvam.R,EngineeringEconomics,SecondEdition,PHILearning,2013.



ACCOUNTINGFORDECISIONMAKING
DBA8104

4 |100

OBJECTIVES:

» Acquireareasonableknowledgeinaccountsanalysisandevaluatefinancialstatements

UNIT IFINANCIALACCOUNTING-IntroductiontoFinancial,CostandManagement Accounting - Generally
accepted accounting principles - Double EntrySystem - Preparation of Journal, Ledger andTrial Balance
Preparation of FinalAccounts: Trading, Profit and Loss Account and Balance Sheet - Reading the

financialstatements.

UNIT IIANALYSIS OF FINANCIAL STATEMENTS - Financial ratio
analysis,Interpretationofratioforfinancialdecisions-DupontRatiosComparativestatements - common size

statements.Cash flow(as perAccounting Standard3)and Fundsflow statementanalysis-Trend Analysis.

UNIT Il COST ACCOUNTING -Cost Accounts - Classification of costs - Jobcostsheet-
JobordercostingProcesscosting-(excludinginterdepartmentalTransfers and equivalent production) - Joint

and By Product Costing - Activity BasedCosting,TargetCosting.

UNIT IVMARGINAL COSTING -Marginal Costing and profit planning - Cost,Volume, Profit Analysis - Break
Even Analysis -Decision making problems - Make orBuy decisions Determination of sales mix - Exploring

new markets - Add or dropproducts- Expandorcontract.

UNIT VBUDGETING AND VARIANCE ANALYSIS - Budgetary Control - Sales,Production, Cash flow, fixed and
flexible budget - Standard costing and VarianceAnalysis- (excludingoverheadcosting) -Accountingstandards

and accountingdisclosurepracticesinindia.



OUTCOMES:

1. Athoroughgroundoffinancialaccountingconcepts.

2. Preparationoffinancialstatementanalysis.

3. Understandthemanagementandcostaccountingtechniques.

4. Applythemanagementandcostaccountingtechniquesfordecisionmaking.

5. Assesstheaccountancystandardsofpracticesinindia.

REFERENCES:

1. R.Narayanaswamy,FinancialAccounting,PHI,sixthedition,2017.

2. M.Y.Khan &P.K. Jain,ManagementAccounting, TataMcGrawHill,8%edition,2018.

3. T.S.Reddy&A.Murthy,Financial Accounting,MarghamPublications,2014

4. Jan Williams, Susan Haka, Mark S bettner, Joseph V Carcello, Financial and ManagerialAccounting-
ThebasisforbusinessDecisions, 18thedition, TataMcGrawHillPublishers,2017

5. CharlesT.Horngren,GaryL.Sundem,DavidBurgstahler,JeffSchatzberg,IntroductiontoManagementAc
counting, PHILearning,2014,16"edition.

6. Earl K. Stice & James D. Stice, Financial Accounting, Reporting and Analysis, 8%edition,
Cengagelearining,2015.

7. N.M.Singhvi,Ruzbeh J.Bodhanwala,ManagementAccounting-Text andcases,3



LEGALASPECTSFORBUSINESS 3

100

DBA8105

OBJECTIVES:
« The objective of this course is to familiarize the Learners with various laws
that willhelp them to refine their understanding of how law affects the

different aspects ofbusiness.

UNITI COMMERCIALLAWTHEINDIANCONTRACTACT1872-Definition of contract,
essentials elements and types of a contract, Formation of a contract,performance of contracts, breach of
contract and its remedies, Quasi contracts -Contract Of Agency: Nature of agency, Creation and types of
agents, Authority andliability of Agent and principal: Rights and duties of principal and agents,
terminationof agency. THE SALE OF GOODS ACT 1930: Nature of Sales contract, Documents
oftitle,riskfloss,GuaranteesandWarranties, performanceofsalescontracts,conditionalsalesand

rightsofanunpaidseller.

NegotiablelnstrumentsAct1881-Natureandrequisitesofnegotiableinstruments. Types of negotiable
instruments, liability of parties,holderin duecourse,specialrulesofChequeand

drafts,dischargeofnegotiableinstruments.

UNITII COMPANYLAWANDCOMPETITIONACT COMPANYACT1956& 2013 Major Principles

- Nature and types of companies Formation, Memorandumand Articles of Association, Prospectus, Power,
duties and liabilities of
Directors,windingupofcompanies,CorporateGovernance.CompetitionAct2002:Introduction, Definitions,

Enquiry into Certain Agreements and Dominant Position ofEnterpriseandCombinations.

UNITII INDUSTRIALLAW-AnOverviewofFactoriesAct-PaymentofWagesAct-

PaymentofBonusActindustrialDisputesAct.

UNIT IV CORPORATE TAX & GST - Corporate Tax Planning, Corporate Taxesand Overview of Latest
Developments in indirect tax Laws relating to GST: Anintroduction including constitutional aspects, Levy
and collection of CGST & IGST,Basic concept of time and value of supply, Input tax credit, Computation
of GSTLiability, Registration, Tax Invoice, credit & Debit Notes, Electronic Way bill,

Returns,Paymentoftaxesincluding ReverseCharge.

UNITV CONSUMERPROTECTIONACTANDINTRODUCTIONOFCYBER LAWS - Consumer

Protection Act - Consumer rights, Procedures for
Consumergrievancesredressal, TypesofconsumerRedressalMachineriesandForums-Cybercrimes, IT Act 2000
and 2002, Cyber Laws, Introduction of IPR IntellectualProperty Laws - Introduction, Legal Aspects of
Patents, Filing of Patent
Applications,RightsfromPatents, InfringementofPatents,CopyrightanditsOwnership, Infringement of

Copyright, Civil Remedies for Infringement - Copy rights, Trademarks,PatentAct,Rightto InformationAct,




2005.



OUTCOMES:
1. Understandthefundamentallegalprinciplesindevelopingvariouscontractsandcommer
ciallawinthebusinessworld.
2. ldentifythecommonformsofbusinessassociationsandelementsofCorporateGovernanc
e
Developinsightsregardingthelawsrelatedtoindustrialenvironment
AbilitytounderstandthefundamentalofcorporatetaxandGST

Understandtheroleofconsumerrightsandcyberlawinthemodernbusinessenvironment.

REFERENCES:

1. N.D.Kapoor,ElementsofmercantileLaw,SultanChandandCompany,India,2017.
P.K.Goel,BusinessLawfor Managers,BiztantataraPublishers,India,2017.
AkhileshwarPathack,Legal AspectsofBusiness,4®"Edition, TataMcGrawHill,2018.
Kumar,Ravinder(2016).LegalAspectofBusiness,4/e;NewDelhi:CengagelLearning
TextBookofIndircTax-SinhaP.KDr.VinodSinghania, TaxmanPublication,NewDelhi
GSTManualwithGSTLawGuide&GSTPracticeReferencer(Setof2Volumes)(10*Edition,October2018)P
aperback-2018byTaxmann(Author)
P.P. S.Gogna, MercantileLaw, S. Chand&Co.Ltd., India, FourthEdition,2010.
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DBA8106
OBJECTIVES:

e To understand how communication works and to manage
theassumptionsmoreeffectively.Helpsstudentscommunicateeffectively,appropriatelya

nd clearlyinallsituations.

UNIT | COMMUNICATIONINBUSINESS-Systemapproach-forms-
functionsandprincipleofcommunicationmanagementandcommunication-communication patterns barriers

to communication interpersonal perception - SWOTanalysis- JohariWindow-TransactionalAnalysis.

UNITII NON-VERBALANDINTERCULTURALCOMMUNICATION-Importance of non -  verbal
communication - personal appearance-facial expressionmovement - posture - gestures - eye contact -

voice-beliefs and customs - worldview andattitude.

UNITII ORALCOMMUNICATION-Listening-typesandbarrierstolistening- speaking - planning and
audience awareness - persuasion - goals - motivationand hierarchy of needs - attending and conducting
interviews - participating indiscussions,debates-andconferences-presentationskills-paralinguisticfeatures-

fluencydevelopmentstrategies.

UNIT IV BUSINESSCORRESPONDENCE-Businessletter-principlesofbusiness writing - memos - e-mails
- agendas - minutes - sales letter - enquiries -orders - letters of complaint - claims andadjustments -

noticeandtenders -circulars-lettersofapplicationandrésumé.

UNIT V BUSINESSPROPOSALSANDREPORTS-Projectproposals-characteristics and structure- Project
reports - types - characteristics, Structure -Appraisalreports-performanceappraisal,productappraisal-
Processandmechanicsofreportwriting-visualaids-abstract-executivesummary-recommendationwriting-

definitionofterms.




OUTCOMES:

Studentswillbeableto

identifybarrierstoeffectivecommunicationandlearnHowtoovercomethem.
Developgoodmanagerial communicationskills.
Abilitytoexcelindifferentformsof

writtencommunicationrequiredinBusinesscontext.

4. Developgoodpresentation skills

In - depth understanding how to prepare Business reports
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ENTREPRENEURSHIPDEVELOPMENT

DBA8107
OBJECTIVES:
« Toequipanddevelopthelearnersentrepreneurialskillsandqualitiesessentialtoun
dertakebusiness.
« Toimpartthelearner’sentrepreneurialcompetenciesneededformanagingbusines

sefficientlyandeffectively.

UNIT | ENTREPRENEURALCOMPETENCE-EntrepreneurshipconceptEntrepreneurshipasaCareer-
EntrepreneurialPersonalityCharacteristicsofSuccessfulEntrepreneurs-

KnowledgeandSkillsofanEntrepreneur.

UNIT IIENTREPRENEURAL ENVIRONMENT - Business Environment Role ofFamily andSociety-
EntrepreneurshipDevelopment TrainingandOtherSupportOrganisationalServices-

CentralandStateGovernmentindustrialPoliciesandRegulations.

UNIT IlI BUSINESS PLAN PREPARATION - Sources of Product for Business -PrefeasibilityStudy-
CriteriaforSelectionofProduct-Ownership-CapitalBudgeting - Project Profile Preparation - Matching

Entrepreneur with the Project -FeasibilityReportPreparationandEvaluationCriteria.

UNIT IV LAUNCHING OF SMALL BUSINESS -FinanceanHumanResourceMobilisation-
OperationPlanningMarketandChannelSelection-GrowthStrategies

-ProductLaunching -Incubation,Venturecapital,Start-ups.

UNIT V MANAGEMENTOF SMALL BUSINESS - Monitoring and Evaluation ofBusiness - Business
Sickness - Prevention and Rehabilitation of Business Units -EffectiveManagementofsmallBusiness-

CaseStudies.
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OUTCOMES:
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Thelearnerswillgainentrepreneurialcompetencetorunthebusinessefficiently.
Thelearnersareabletoundertakebusinessesintheentrepreneurialenvironment.
Thelearnersarecapableofpreparingbusinessplansandundertakefeasibleprojects.

The learners are efficient in launching and develop their business venturessuccessfully.

Thelearnersshallmonitorthebusinesseffectivelytowardsgrowthanddevelopment.
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